
Covid-19 
digital campaigns

Appendix 1



Social Media total 
campaign coverage
By each Herefordshire Council platform. 
March 2020 to October 2020

1611 posts: 
5.7 million
impressions
12.1Likes
15.4kShares

858 posts: 
19.5million
impressions
4.1k Likes
4k Shares

60 posts: 
27 K
impressions
751 Likes

@HfdsCouncil

Totals for campaign

2529 posts: 
25.4 million impressions
16.9k Likes
15.8k Shares



Stay safe Herefordshire 
messaging
To encourage residents to Stay Home stay safe 
and then to encourage residents to safely exit 
lockdown
Example messaging

@HfdsCouncil



Social media coverage

Social media organic posts promoting Safe 
Herefordshire messaging

On Herefordshire council platforms – Facebook, Twitter, Instagram

Top Facebook post: 
10k

impressions

Top Twitter 
post: 
52k 

impressions, 

Top Insta post:

710 impressions



Celebrate safely 
campaign
Encouraging residents to have a Covid safe 
Christmas using a combination of resident vox 
pops and reassurance messaging

Example messaging



Social Media Celebrate 
Safely campaign coverage

By each Herefordshire Council platform. 
March 2020 to October 2020

31 posts: 
77.2k 
impressions
299 Likes
130 Shares

30 posts: 
425.4k
impressions
137 Likes
64 Shares

12 posts: 
5.7K
impressions
186 Likes

@HfdsCouncil

Totals for campaign

73 posts: 
508.3k impressions
622 Likes
380 Shares



Celebrate safely Top 
Posts

32 k
impressions
5 Likes
11 Shares

6 k 
impressions
13 Likes
12 Shares

609
impressions
26 Likes
1 Shares



Play your part
Social media coverage

Social media organic posts promoting Play Your Part to keep Herefordshire safe. 

Top Facebook post: 

6738

impressions

Top Twitter post: 

12801 impressions

Top Insta post: 

804

impressions



Social Media total campaign coverage

By each Herefordshire Council platform. 

31 posts: 

77.2K impressions

299 Likes

130 Shares

30 posts: 

435K impressions

137 Likes

64 Shares

12 posts: 

6.1 K

impressions

186 Likes

Totals for campaign

73 posts: 

518.3K impressions

622 Likes

194 Shares

@HfdsCouncil



Play your part webpage

479 views

Direct  230

Top 10 Referring sites

Hereford times 93

Google 61

Your Herefordshire 32

Social media 47

Bing - 7

Herefordshire.gov.uk/playyourpart



343 views Direct  44%

Referring sites

Suggested video (YouTube) 24%

Facebook  57%

WhatsApp 14%

youtube.com/user/herefordshirecouncil

Play your part YouTube
Video by students was uploaded to YouTube 

and shared on website and across 

social media channels



Group
In February 2021 a group was created 
on Facebook to signpost people initially 
to online visitor attractions and events 
for the family during lockdown

Direct  44%

Referring sites

Suggested video 
(YouTube) 24%
Facebook  57%
WhatsApp 14%

157 posts

308 members



YouTube

Two coronavirus playlists were set up on the 
platform – one for general coronavirus messaging 
and one specifically for the farming community

youtube.com/user/herefordshirecouncil

221 playlist 
views

730 playlist 
views

Residents were directed to these 
videos either by social media, being 
embedded into web content or 
YouTube recommendations

General coronavirus 
messaging 



Google
Google was utilised to message on our google 
listing posts about coronavirus and also 
messaging

For quarter 1 2021 from our google entry 

Hereford Council Post 

12.6k visited website
792 click on directions
363 clicked on phone number

97k searched for us on Google
43k viewed our listing
112k viewed our location on maps
363 clicked on phone number



Google
Google was also utilised to message on our 
household recycling centre listings’ posts about 
coronavirus and opening hours

An example of engagement
on
Hereford household 
recycling centre google post



Moving forwards...

Messaging will be focusing on -

• supporting local businesses and tourism 

• Continuing pushing the 'get tested' message, to continue to help boost the 

Herefordshire economy

• Continue unlocking safely and making ‘new normal’ part of our routine

• Keeping our community safe and well

• Hands Face Space Fresh air


